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TransUnion:

CONSUMER PULSE

US Betting Report

Heightened media and regulatory scrutiny

on the horizon for operators
Q3 2024

Gaming in the US market has experienced explosive growth in the last six years since the repeal of PASPA.
Wide state adoption of online sports betting has generated significant tax revenue benefits for applicable
states — as well as wider economic benefits through job creation — as operators convert consumers from
unregulated to regulated products.

Increased market maturity, and moreover the aforementioned widespread state adoption has attracted
attention from the wider media, focusing on subsequent, perceived social drawbacks. This isn't a unique
story: Other gaming markets like the UK and Australia have experienced similar cycles — leading to increased
regulatory requirements around responsible gaming.

Similar developments are taking place in the US market as state regulators evaluate how best to improve
consumer protections while striking the difficult balance between state tax revenues and the risk of pushing
consumers to unregulated and offshore providers.

For operators, these developments will likely lead to increased requirements around evaluating responsible
gaming risks. To do this, additional data sources that provide insights into consumer financial health will need
to be considered to ensure proactive identification.

The question is — is there a cause for concern from regulators and if so, what are the best signals and data
points to utilize to proactively identify player risk? As part of this report, we delved deeper into consumers
spending higher sums every month to identify when operators and regulators should be concerned by what
could be perceived as unsustainable levels of spending.


https://www.cbsnews.com/news/technology-fuels-sports-betting-boom-and-problem-gambling-spike-addiction-therapist-warns-60-minutes-transcript/
https://www.gamblingcommission.gov.uk/news/article/westminster-media-forum-andrew-rhodes-speech

BETTORS CONTINUE TO RIDE THE STRONG ECONOMY

Consumers continued to power the US economy in the first half of the year. Waning inflation and a hot
job market have resulted in real income gains and increased consumer liquidity. Bettors continue to report
increased incomes, and as such, many have used that excess liquidity across a variety of different products.

Bettors were much more likely than non-bettors to have experienced a moderate or large increase in
income in the past three months. Twenty percent of online bettors and 18% of land-based bettors said their
incomes had increased a lot compared to only 4% of non-bettors. What's more, both online and land-based
bettors were twice as likely as non-bettors to agree or strongly agree with the statement their income is
keeping up with the rate of inflation.

While economic gains have been fairly broad based, those who are experiencing above average financial
gain are much more likely to bet via online platforms or at land-based venues. As long as the job market
continues to support consumer spending, the future is looking bright for gaming operators.
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How has your income changed in the last three months?
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To what extent do you agree that your household income is keeping up with the rate of inflation?
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Given the strong income dynamics among bettors, it's no surprise theyre making fewer cuts to
their household budgets relative to non-bettors. That said, it's not a completely rosy picture for the
player population: 46% of online bettors and 47% of land-based bettors said theyre making cuts to
their discretionary spend, lower than the 57% of non-bettors but certainly a non-trivial share of the
population. Operators should be aware of changes in player spending as they may eventually trickle
down to players’ betting budgets as well.

How has your household budget changed in the past three months?
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Both online and land-based bettors were generally of higher credit quality compared to non-bettors.
While a slightly higher percentage of non-bettors came from the highest credit tier, 79% of both land-
based and online bettors had average, good or excellent credit versus 67% of non-bettors. As with income,
bettors have outperformed non-bettors in terms of credit quality over the last two years, a trend that

will be welcome news to operators as they navigate increased scrutiny from regulators and ensure
players are engaged in responsible betting on their platforms.

Credit quality, by betting participation and amount
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Higher spending players are more financially resilient, but are more likely to manage their finances poorly

When looking at income changes, it's important to consider the starting point. While most bettors
experienced a positive gain in income, the change could have very well occurred due to being recently
unemployed or because of some other hardship. In our last report, we noted bettors (especially those who
wager higher amounts) were much more likely than non-bettors to be in a period of financial transition —
either leaving a job voluntarily, being laid off or starting a new business. As such, the volatility among bettors
can manifest in poorer financial management relative to the non-betting population.

Forty-four percent of $500+ per month online bettors said they wouldn't be able to meet all their financial
obligations in full, while 49% reported being 90 days or more past due, and another 54% said they'd been
contacted by a collections agent within the past year. The numbers are similar for land-based $500+

per month bettors as well. Given the increased likelihood bettors are in a period of financial transition,

it's important for operators to understand whether the higher propensity to be behind on bills is temporary
or a result of greater financial distress. Differentiating between the two is crucial for deploying the
appropriate strategy for mitigating potentially problematic play.

Do you expect to be unable to pay
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Have you been in a past due status
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Though a small percentage of the overall betting population, bettors who wager the most were also
much more likely to have received a court-ordered child support payment in the past month. Only 1%
of the non-betting population received such a court order compared with 13% of land-based and 14% of
online $500+ per month bettors. This is a trend well worth watching for operators as these players may
have their wages garnished, resulting in potentially problematic wagering.
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https://www.transunion.com/content/dam/transunion/us/business/collateral/report/q1-2024-gaming-pulse-report-final.pdf

Despite the higher levels of volatility when it comes to managing financial obligations, bettors who wager
more than $500 per month are much more likely to be represented in lower-risk segments compared to
non-bettors. Indeed, when considering their incomes and credit profiles, fully half of the $500 per month
bettors are in the lowest risk segment — those with good or excellent credit and high or middle income —
compared to 29% of non-bettors. While it's true those who are most actively engaged in betting activities
tend to have excess liquidity to spend, theyTe also more likely than non-bettors to be in a period of financial
transition. Understanding the risk profiles of players at sign up is important; however, monitoring changes
and looking for signs of financial distress over time is critical for operators to ensure compliance with
responsible gaming frameworks.

Risk distribution for non-bettors and $500+ bettors

All Non-bettors All $500+ bettors

Low Middle High Low Middle High
Income Income Income Income Income Income
Excellent fowest risk Excellent towast risk
: owest ris H owest ris
781-850 12% 12% | sme  oacepen 7% 25% | lwestr
Good: Good: o
721-780 % 721-780 18%
Average: ° Average: °
661-720 8% 661-720 6%
Fair: Fair: o 5
601-660 7% 3% 601-660 2% 4%
Bad: o o Bad: o o °
300600 8% 3% 1% 300600 4% 2% 1%
L’ 18% in highest risk segment L> 8% in highest risk segment
Source: TransUnion Gaming Survey Q2 2024 Higher Risk IS BN | ower Risk

KEY TAKEAWAYS

- US Gaming operators will likely face higher levels of regulatory scrutiny over implementation of
robust setups to ensure responsible play — while identifying and mitigating problematic betting.

- Bettors, especially those who wager more than $500 per month in online or land-based channels,
were in much better financial shape in terms of income and credit quality relative to non-bettors.

- That said, this cohort exhibited challenges with managing bills and may have other financial
obligations, such as court ordered child support payments, that may impact their abilities to
engage in responsible gaming.
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Research Methodology

This online survey of 3,000 adults was conducted April 29-May 8, 2024 by TransUnion in partnership with
third-party research provider, Dynata. Adults 18 years of age and older residing in the United States were
surveyed using an online research panel method across a combination of desktop, mobile and tablet devices.
Survey questions were administered in English. All states are represented in the survey responses. To ensure
general population sample representativeness across United States resident demographics, the survey
included guotas to balance responses to the census statistics on the dimensions of age, gender, household
income, race and region. Generations are defined in this research as follows: Gen Z, 18-26 years old;
Millennials, 27-42 years old; Gen X, 43-58 years old; and Baby Boomers, age 59 and above. These research
results are unweighted and statistically significant at a 95% confidence level within + 1.8 percentage points
based on calculated error margin. Please note some chart percentages may not add up to 100% due to
rounding or multiple answers being accepted.

For more information about TransUnion gaming solutions,
visit transunion.com/gaming.
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About TransUnion (NYSE: TRU)

TransUnion is a global information and insights company with over 13,000 associates operating in

more than 30 countries. We make trust possible by ensuring each person is reliably represented in the
marketplace. We do this with a Tru™ picture of each person: an actionable view of consumers, stewarded
with care. Through our acquisitions and technology investments we have developed innovative solutions
that extend beyond our strong foundation in core credit into areas such as marketing, fraud, risk and
advanced analytics. As a result, consumers and businesses can transact with confidence and achieve
great things. We call this Information for Good® — and it leads to economic opportunity, great experiences
and personal empowerment for millions of people around the world.
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